CIBAR 2009 - Outline of Proposed Conference Programme (28th August 2009)

16™ November 2009

17™ November 2009

18™ November 2009

1000: Opening of conference and address by Erik
Beterma nn, Drectar @nerd d Rutsche W lle

0900: Informatin reeds fao the fuwe Panel with
next generatin d it ermatical boadcastingl eakrs
to explore their perceptins d the ftue and lilel y
informatin reeds

0900: Whose new media, which plattrm , Wi ch
content? How does the world now look in terms of
digital reach? How large is the digital divide, and is it
narrowing or widening? How can audiences best be
served?

1030-1100: Break

1030-1100: Break

1030-1100: Break

1100-1130: CIBAR at 25. A look at past achievements,
current positim ad lilel y ft u e d rectin

1130-1230: Responding to crisis. As instability and
uncertainty — politi@l , fienci al, dir e ard nil itay -
contiue to afirror w | d hw do aui eces thnk
internatmal by cadcasters lave responded to the
heightened and changing need for informatm?

1100-1230: Meet the audience - a ‘live’ focus group.
Linked to the fist sessia, w big tgether agaup
of users from the Bonn area to explore their views of
what internatimal b cadcasters @ and oul d b in
future

1100-1215: Greater value from survey research —
Holy Grail or blind alley? For much of its history, CIBAR
has considered ways in which research spend for
members can be ratmal isd. \W at ae the arrent
optins ?

1215: Closing of conference

1230-1400: Lunch

1230-1400: Lunch

1400-1530: New research fidi igs . A miscellany of
research fidi gs from the @st year

1400-1530: Research needs for media development.
Many European broadcasters (eg BBC, DW, RNW) and
other organisatins (g It errews , IEX) ae atvdy
involved in media development work. What can
research do to assist them?

1230-1430: Lunch

1530-1600: Break

1530-1600: Break

1600-1730: New research inititivs . Results from
innovatie research arriel at srce te Ist
conference (e.g. BBC multicount ry trackers; 1B rew
media projects; BBC/DW/RNW work on success
measures etc.)

1600-1700: Paterrs & m | tired i a use . As media and
plattr m doi ®@ xpand, Wat des research sow
about how audiences use the optims aai ldl e to
them?

1700-1800: CIBAR Annual Business Meetig- Member
organisatms al y

1500: Guided tour of House of History of the Federal
Republic of Germany
1715: Visit to Brauhaus Boennsch

1730: Receptin & Rutsche Wl le

1900: Bus leaves hotel for the Godesburg restaurant







