
 

 

CIBAR 2009 – Outline of Proposed Conference Programme (28th August 2009) 

16th November 2009 17th November 2009 18th November 2009 
1000: Opening of conference and address by Erik 
Be erma nn,  Di rector  Gener al  of  Deut sche We l le  
 

0900: Informa on needs  for  the fut ur e.   Panel with 
next genera on of  int er na onal  broadcas ng l eader s     
to explore their percep ons  of  the fut ur e and  likel y  
informa on needs   

0900: Whose new media, which pla orms ,  wh i ch  
content? How does the world now look in terms of 
digital reach? How large is the digital divide, and is it 
narrowing or widening? How can audiences best be 
served?  

1030-1100: Break 1030-1100: Break 1030-1100: Break 
1100-1130: CIBAR at 25. A look at past achievements, 
current posi on and likel y fut ur e di rec on   

1100-1215: Greater value from survey research  – 
Holy Grail or blind alley? For much of its history, CIBAR 
has considered ways in which research spend for 
members can be ra onal ised.  Wh at  ar e the cur rent   
op ons ?  

1130-1230: Responding to crisis. As instability and 
uncertainty – poli cal , financi al,  cli mat e and mil itary -     
con nue to define our  wor l d, how d o audi ences think   
interna onal  br oadcaster s have responded to the  
heightened and changing need for informa on?  

1100-1230: Meet the audience – a ‘live’ focus group. 
Linked to the first sessi on,  we  br ing toget her  a group  
of users from the Bonn area to explore their views of 
what interna onal  br oadcaster s do and coul d do in  
future 
 

1215: Closing of conference 

1230-1400: Lunch 1230-1400: Lunch 
1400-1530: New research findi ngs  . A miscellany of 
research findi ngs from the past year   

1400-1530: Research needs for media development. 
Many European broadcasters (eg BBC, DW, RNW) and 
other organisa ons  (eg Int er news ,  IREX)  ar e ac vel y   
involved in media development work. What can 
research do to assist them?     

1230-1430: Lunch  

1530-1600: Break 1530-1600: Break 
1600-1700: Pa er ns  of  mu l  -med i a use  . As media and 
pla orm choi ce expand,  wh at  does  resear ch show  
about how audiences use the op ons  avai labl e to  
them? 

1600-1730: New research ini a ves   . Results from 
innova ve resear ch car ri ed out  si nce the last  
conference (e.g. BBC mul -count ry tracker s;  IBB new  
media projects; BBC/DW/RNW work on success 
measures etc.)  
 

1700-1800: CIBAR Annual Business Mee ng-   Member 
organisa ons  onl y  

1500: Guided tour of House of History of the Federal 
Republic of Germany 
1715: Visit to Brauhaus Boennsch 

1730: Recep on at  Deut sche We l le  1900: Bus leaves hotel for the Godesburg restaurant  



 

 

 


